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POV Statement

|deally, we will achieve an agreeable, organized, and unique curriculum for
ourselves and for the future Graham Scholars that puts us at an advantage in the
professional/business world by building confidence, team building skills, and
exposing ourselves to new sources of inspiration so that by the end of our senior

year we have the mindset of an innovative leader.



Goals

Our goal is to design a well rounded curriculum for current and upcoming graham scholars that will help
them develop a multi-disciplinary perspective, and will work to develop their:
1. Creative thinking
Critical thinking
Systems thinking
Scientific thinking
Interdisciplinary thinking

o g A O D

Emotional intelligence/Prosocial thinking



Things to Keep in Mind for Future (Goals)

Understanding Vs Knowledge

Most out of education program Alternate
life applicatical

Team building



Initial
Feedback/Findings

e Economics
e Business
e Communication

Most people were specific about particular classes. We would love
to be able to take all of them or create a class similar but as a
whole, the Graham program needs to stay flexible. So we will be
trying to incorporate classes in these three categories.



Learning Models

e ARCS Model

o motivational learning
o relevance of subject
o surrounded by motivated students
e Design Based Learning
o students form theories, ideas, and conclusions

e Knowledge vs Education



Classes Outside of Cohort J&j:Generation,, .

Graham Scholar constellation Graham Explorations



Social and Behavioral Sciences: e benbectves

ANT 220 Cultural Anthropology
ECO 205 (ECO300) Economic Perspectives
ENT 150 Introduction to Entrepreneurship

MKT 100 Principles of Marketing

PS 110 Introduction to Political Science
PSY 100 General Psycholoc

REC 101 Recreation and Leisure in Modern Society

SOC 100 Introduction to Socioloc



http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt6137
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt6137
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http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt1686
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt8165
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt8165
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt8165
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt1166
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt1166
http://catalog.ycp.edu/preview_course_nopop.php?catoid=13&coid=12721
http://catalog.ycp.edu/preview_course_nopop.php?catoid=13&coid=12721
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt6421
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt6421
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt6421
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt7589
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt7589
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt3846
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt3846
http://catalog.ycp.edu/content.php?catoid=13&navoid=418#tt3846

With Graham Explorations



Other Recommendations

Workshop/lectures - Enriched perspectives

Project with local business - Real world experience



Examples for Rhetorical Communication

“The archives of David McRaney’s blog on self-delusion

are well worth picking through.”—ANDREW SULLIVAN

YOU NOT
SMART

WHY You WHY YOUR
HAVE TOO MANY MEMORY

FRIENDS ON IS MOSTLY
FACEBOOK FICTION

AND 46 OTHER
WAYS YOU'RE
DELUDING
YOURSELF

MaLcoLm

GLADWELL

DAVID MCcRANEY

FOUNDER OF YOUARENOTSOSMART.COM

"A glarious hook...Fram the fiest page o the lst,
manifesto for clear thoughe."

“Wonder-satarated.” — Fhe Wabington Pt




Examples for Intro to entrepreneurship

MYCOSKIE

rar, TOMS

How Advertising Shapes American
Life... and Always Has

With every book you purchase, a new book will be
Danielle Sarver Cooiabsmnd-Ech Batchelor, Editors provided to a child in need, One for One. = s s




Future Years

Surveys to Dominic

Individualized approach to classes based on surveys
Break into groups

Proposal for alternative classes
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